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Since 30 years of reform and opening up, China nutrition and health products 
market from small to large, from the total amount of the rapid expansion to 
significantly upgrade the structure, and gradually formed with Chinese characteristics, 
diversified, multi-level consumer market.  
Health care reform than the initial size of the market nutrition expanded several 
times and even a few times, and its development achievements that attracted 
worldwide attention. Into 2010, as people's living standards improve, people began to 
demand health care products tend to health and longevity, the statistics obtained, 
Chinese health products industry has formed hundreds of millions of consumer groups, 
in order to constitute a huge consumer health care products market . This corresponds 
to the rapid development of the health care industry has attracted a large number of 
related companies to enter, they are involved in health food, nutrition, green health 
food, beauty care products, medical devices and health care equipment industry. 
Therefore, the huge market demand to make our health care industry has become the 
fastest growing industries, and was given a "sunrise industry" in the title. In this 
regard, the rapid development of the health care industry market has aroused 
widespread concern, the government and businesses are beginning to put relevant 
measures. The Xiamen health care industry in the development trajectory of the world, 
there is a gap of health care products and the development of overseas markets.  
This article from the health food industry in Xiamen history, development and 
future, as well as health food market Xiamen give policy support and restrictions, how 
to find a balance between the government and enterprise development, and research 
within the constraints of laws and regulations, how to get the health care industry 
healthy development. By exploring the characteristics of the health care industry in 
Xiamen, Xiamen health products industry novelty, breakthrough, and break with 
tradition, a positive innovation, thus creating a unique industrial road. In addition, for 
the health care market in the form of Xiamen, Xiamen health care industry needs to 
strengthen self-discipline, do not fight the legal edge ball, according to legal 
compliance and effective publicity and production. At the same time learn from the 
development experience of overseas health care industry, the introduction of overseas 
health care market, thereby strengthening cooperation and cross-strait exchanges, to 
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